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Addtech’s Sustainability Work
In 2010/2011, Addtech’s Group management and Board of Directors resolved that the Group should aim higher
in its work on sustainability issues. These issues are now to form a natural part of day‐to‐day work at Group,
subsidiary and employee level. At the same time, we are improving transparency in our sustainability work and
from now on this work will be accounted for annually in a sustainability report complying with the Global
Reporting Initiative (GRI), initially at Application Level C.
The decision will also result in overall responsibility for sustainability issues being transferred to Group level
from, in most cases, the individual subsidiaries. Addtech’s reasoning behind the change of strategy is that these
issues will in future feed through into a constant process to promote continually sustainable and profitable
development. Historically, sustainability work in the Group has followed the dictates of laws and regulations,
but it has focused above all on meeting the requirements for sustainability in its individual markets. In some
parts of the business, this has meant far‐reaching sustainability work, including environmental certification.
Addtech’s overriding goal is to fulfil the requirements and expectations of its customers, shareholders and
employees regarding sustainable enterprise. Greater transparency and follow‐up are key foundation stones in
this work.
Addtech’s corporate structure and operations, with about 100 companies, represent in themselves a challenge
when it comes to achieving rapid results in sustainability work, since many units will have to introduce
completely or partly new processes. At the same time, the sustainability work paves the way for creating
greater value, for example through more attractive customer offerings, larger cost reductions and improved
quality and HR work. We will develop our sustainability work continually in the years ahead and anticipate that
we will only see the results of the work now started after a few years.
This is the first year in which Addtech is publishing a sustainability report and the work of producing the report
has been a process with a steep learning curve. We have already identified areas where we immediately see
opportunities for initiating a programme of improvement. At the same time, we face with due humility the
difficulties that processes of change often bring. Our ambition is to ensure that both the quality of our work
and the quality of reporting rise from year to year, in pace with the active efforts we are now starting to
expend on sustainability issues in the Group and in reporting our results in accordance with GRI.
In this sustainability report, our aim is to describe the Group’s targets, strategies, governance, assumption of
responsibilities and our risks and opportunities from a sustainability perspective. We also intend to describe
the Group’s results from a financial, environmental and social perspective.
The report consists of information that is available in the following locations:
•

The Group’s Annual Report.

•

Report on the website (www.addtech.se/csr) summarising targets, strategies, governance, assumption
of responsibilities, risks, opportunities and results from a sustainability perspective.

•

In addition, the website (www.addtech.se/csr) has detailed references to Global Reporting Initiative
(GRI) guidelines that were applied during the drafting of the sustainability report.

Strategy and Governance
Addtech’s sustainability strategy is based on the Group’s Code of Conduct. The central concepts of Corporate
Social Responsibility – the environment, ethics and morality – have long been part of the Group’s operations. In
2010/2011, however, the decision was taken to aim higher in the Group’s work on sustainability issues. This
recently started programme includes analysing risks and opportunities, setting long‐term and short‐term
targets to minimise risks and capitalising effectively on the opportunities available.
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The Group’s Code of Conduct is a key foundation stone for Addtech’s sustainability work, and the Code was
therefore updated in 2010/2011 to reflect the Group’s aims more accurately. The Group’s Code of Conduct
includes all important issues in the environment, human rights, working terms and conditions, and corruption.
The code is based on the UN’s Global Compact, the ILO’s Core Conventions and the OECD Guidelines for
Multinational Enterprises, and it is aimed at our operations and those of our suppliers. The Group’s Code of
Conduct applies to all companies in the Group. It is available on Addtech’s website at www.addtech.se.
Group management, supported by the Board of Directors, establishes targets for the Group, together with the
indicators that are to be used to measure performance against these targets. Every year, the Group’s
companies report results for these indicators and key ratios to Addtech’s finance and accounting function,
which analyses the data and reports to the Board of Directors, management and the rest of the organisation.
The Board establishes Addtech’s Code of Conduct, and every company and employee in the Group is then
responsible for ensuring compliance with the Code.

Scope and limitations of the report
The sustainability report refers to the 2010/2011 financial year, with comparative data from the 2009/2010
financial year. Unless otherwise indicated, the report encompasses the operations of the Group as a whole.
The following sections provide an account of Addtech’s sustainability work from different stakeholder
perspectives, with results for the Group being presented in the form of relevant indicators and key ratios.
Unless otherwise indicated, the figures are aggregated values for 2010/2011 from the Group’s companies
(approx. 100). A large number of acquisitions were made in 2010/2011, affecting the outcomes for the
environmental and work environment indicator data reported, compared to the preceding year. Acquisitions
represent a central plank of Addtech’s growth strategy and are therefore expected to continue to have major
impact on several indicators in the sustainability report in the years ahead. The indicators presented have not
been adjusted to compensate for the increased number of companies; they report the actual figures for the
Group.
Addtech’s corporate structure and operations, with around 100 small companies, represent in themselves a
challenge in work on sustainability, since every company is responsible for collecting and reporting its own
measurement data. The measurement data presented in this sustainability report is based as far as possible on
actual measured values from the Group’s companies, or from the Group’s suppliers. In cases where the Group’s
companies or suppliers have been unable to obtain actual figures, reasonable estimates based on available
calculation tools and models were used.
One of Addtech’s goals for its sustainability work is to continually improve the accuracy of the measurement
data obtained from the Group’s companies and from our suppliers. Such data form the basis of Addtech’s
sustainability reporting, and by improving the accuracy of the values reported we can provide a more precise
account of the Group’s impact on the world around us.

Our stakeholders
Addtech strives to maintain an open dialogue with the Group’s stakeholders on how our operations are
conducted, and to explain priorities, decisions and the results achieved. In our view, this is a fundamental
prerequisite for us as a Group to be able to focus on the right issues in our sustainability work. To ensure that
our sustainability work is as successful as possible, Addtech welcomes contacts from stakeholders wishing to
engage in dialogue about their views on the focus or results of this work.
Information on the major sustainability issues is communicated to stakeholders mainly via the sustainability
report. Dialogue with stakeholders is conducted partly at Group level, but also – to a considerable extent – at
the Group’s companies. After dialogue with the Group’s stakeholders, Group management, in consultation with
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the Board of Directors, decides on which sustainability issues are of major importance to the Group and on
Group‐wide policies and targets. Addtech has identified five stakeholder groups of importance to the Group:
owners, employees, customers, suppliers and society.
During the year, we conducted both an internal and an external stakeholder analysis to ensure that we are
both working and reporting on the areas that are most important to our operations and our stakeholders. The
internal stakeholders represented all four of our business areas. The external stakeholders consisted of major
shareholders and key customers. The dialogue with our stakeholders demonstrated not only that our
stakeholders value Addtech’s increased commitment to sustainability issues but also highlighted the Group’s
former lack of communication about our sustainability work – a shortcoming that this sustainability report
seeks to redress. The issues that were felt to be of greatest importance both to our stakeholders and Addtech
were business ethics, energy consumption and the work environment, in combination with satisfactory growth
in profits.

The table Economic value generated and distributed illustrates how the value generated by the Group’s
operations has arisen and has been distributed to various stakeholder groups. During the year, Addtech did not
receive any major financial support from the public sector.
Economic value generated and distributed
SEKm

Stakeholder

2010/11

2009/10

Income

Customers

4,418

3,680

4,418

3,680

Economic value generated
Manufacturing costs

Suppliers

3,166

2,671

Salaries and other remuneration*

Employees

872

793

Payments to providers of capital

Lenders

20

18

Payments to providers of capital

Shareholders

111

111

Payments to governments

Public sector

101

64

Economic value distributed

4,270

3,657

Remaining in company

148

23

* Total salaries and other remuneration consists of salaries and pensions to employees, including amounts paid to the public sector (payroll
taxes, social security costs etc.) on behalf of the employees.
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Owners
Addtech strives to gen
nerate an attractive return and growth in
n value for tho
ose who invesst in Addtech shares.
A
website at www
w.addtech.se. Dialogue
D
Informatiion on Addtecch’s ownership structure is available on Addtech’s
with the ccompany’s ow
wners is condu
ucted above aall via the Board of Directorrs and at the A
Annual General
Meeting (AGM), but allso via the Gro
oup’s Investorr Relations fun
nction.
Employeees
The averaage number of
o employees in
i the Addtec h Group in 20
010/2011 was 1,445, of whoom 407 were women
and 1,0388 were men. During
D
the yea
ar, employee turnover wass 13% (12%). The
T table Empployee turnovver
provides a more detailled picture of the Group’s eemployee turn
nover, by gender and age. A
Addtech is at heart a
nterprise; around 89% (89%
%) of the Grouup’s employee
es work in one
e of the Nordiic countries.
Nordic en

Em ployee turn
nover
12
20

Number

10
00
8
80

64
4

6
60
31

4
40
2
20

5

9

68
443

38
21

16

18

09/10

38

20

10/11

0
Women < 30 Women 30 ‐ 50 Womeen > 50

Me
en < 30

Men 30 ‐ 50

M
Men > 50

Historicallly, the techno
ology trading sector has beeen male dominated. This iss also reflecteed by the percentage of
male and
d female applicants to instittutes of technnology in Swed
den. Our ambition is, by beeing attractive
employerrs, continuallyy to increase the
t percentagge of women in the Group. The percentagge of women and men,
respectivvely, in the Gro
oup shall at le
east reflect thee general gender distributio
on in our induustry, as well as
a the
percentagge of graduates from institutes of technoology. Key figures for the gender breakddown between
n men
and wom
men at Addtech are shown in the table beelow.

Gennder distrib
bution

Women, %

10
00%
79% 78%

8
80%

57% 58%

6
60%
34% 32%

4
40%
2
20%

15% 166%

23% 20%

26%
15% 14
4%

110% 10%

30% 28%

6%

0%

09/10

10
0/11
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Differencces in pay for men
m and wom
men in the Grooup vary according to employment categgory and are shown
s
in
the table below.

Women's pay, as % of men's

PPay differences
1220%
1000%
8
80%
6
60%
4
40%
2
20%
0%

%
76%

79% 82%

91%
88%
8

102%103%

98% 100%

76% 881%

99%

92%

83%

73%

63%

83% 84%

09/10
10/11

p’s workforce. Contract em
mployees are mostly
m
Permanent employeess constitute a large majorityy of the Group
ng employees in the case off illness or oth
her absence. The
T following diagram show
ws a
used to reeplace existin
breakdow
wn of employeees by permanent and conttract employm
ment.

Employees
120%
100%

98%

97%

88%

100%

%
90%

100%

80%
60%

09/10

40%
20%

2%

10/11

3%

0%

Permanent em
mployees

Full‐time employeees

Contract employees

Full‐time ccontract
employyees

Direct diaalogue with th
he Group’s em
mployees takees place at locaal level at each company inn the Group, fo
or
example in connection
n with annual developmentt reviews. Add
dtech’s develo
opment and coompetitiveness are
e
t of expertise and the wellb
being of its em
mployees. The Group’s companies
strongly llinked to the enhancement
be attractive employers
e
tha
at offer our em
mployees viab
ble opportunities for perso nal developm
ment.
strive to b
During th
he year we willl conduct an employee
e
surrvey to identiffy areas in which we can im
mprove even more;
m
the
findings o
of the survey will
w then form
m the basis of long‐term strategic work.
One amb
bition within th
he Group is th
hat all employyees should taake part in a personal devellopment revie
ew with
their imm
mediate manager every yea
ar. An importaant part of the
e development review is to identify wayss of
improvingg the expertisse and wellbeing of the em ployee. Anoth
her is to increa
ase contentm
ment and job
satisfactio
on at the worrkplace. In 201
10/2011, form
mal developme
ent reviews were
w
held withh 62% (67%) of
o
Addtech’s employees. Unfortunately, this represeents a decline
e from the pre
eceding year aand falls well short
s
of
arge number oof new compa
anies and
our long‐‐term ambition. Part of the explanation l ies in the acquisition of a la
up during the year. Over thhe coming yeaar, Addtech will be reviewinng the routine
es and
employeees by the Grou
tools thatt are availablee to the Group
p’s companiess, in order to increase
i
the percentage
p
off developmentt reviews
conducteed.
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To develo
op the expertiise of its employees is to deevelop the Ad
ddtech business. To this endd, the Group runs
r
its
own Business School, among
a
other activities. Thee table below shows the number of trainning days per employee
e
t year.
and per eemployee cateegory during the

Hours of ttraining per employee
e
255.0
21.0

No. of hours

200.0
14.88
155.0
100.0

9.6 10.1

09/10

11.6
8.0 8.3

9.4
9

9.1
5.7

55.0

10/11

9.9
7.2

66.1

8.0

9.3

4.3

1.5 2..1

00.0

Health an
nd safety is an
nother priorityy area at Addttech. The Group has a zero vision for wo rk‐related acccidents,
illnesses aand incidents, and an ambiition to focus constantly on
n promoting better
b
health aand wellbeingg among
our employees. In Add
dtech’s variouss production‐ based units, potential
p
riskss of work‐relatted illnesses and
a
ocess, for exam
mple during trravel to and frrom
accidentss exist, but risks of accidentts also exist inn the sales pro
customerrs and during visits to custo
omers’ factori es or other faacilities. The Health and saffety table provvides an
overview
w of Addtech’s results in thiss area. No woork‐related fattalities occurre
ed during the year. The trend of
accidentss and work‐related illnessess was unfortu nately negativve during the year: the num
mber of accide
ents rose
to 20 (15), while the number of worrk‐related illneesses increase
ed to 9 (3). Ho
owever, in view
w of the fact that
t
the
Group haas around 1,50
00 employeess, these figurees are relativelly low. During
g the period, t he number off
employeees in the Grou
up rose by 189
9, largely as a result of 12 acquisitions.
a

Heealth and sa
afety
Number

400
200

15

20
3

09/10

9
0

0

10/11

0
Inju
uries reported

W
Work‐related illn
ness

Fatalitiess

As a technology trading group, we cannot
c
ignore the possibility that our em
mployees couldd be involved in bribes
c
is generally
g
wideespread. The trend
t
in
– especiaally in connecttion with purcchases in counntries where corruption
corruptio
on in various countries
c
where Addtech opperates is monitored constantly, for exa mple via the
Transpareency International website (www.transpparency.org). Business
B
ethiccs has always been high on the
Group’s aagenda and co
onstitute an isssue that is coontinuously ad
ddressed in th
he Group’s ow
wn Business Scchool. The
Group haas zero toleran
nce towards corruption,
c
an d the fact thaat no cases of corruption occcurred duringg the year
(0) is thuss in line with our
o expectatio
ons.
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Customers
Contact with our customers is handled locally via Addtech’s companies. More rigorous sustainability demands
from our customers are emerging more and more clearly. This is a sign of our customers’ growing focus on
sustainability issues. As a result of this increased focus, our customers have now also started auditing their
suppliers, i.e. the companies in the Addtech Group, on the basis of sustainability. The Group’s companies are
active in a host of different markets and a variety of industries; this involves different types of customer
requirements. However, it may be said in general terms that many of the requirements relate to safety in
workplaces and the environment. At some of the Group’s companies, enquiries relating to REACH (the EU’s
regulation on the Registration, Evaluation, Authorisation & Restriction of Chemicals) are also common.
Furthermore, demands that Addtech and our own subcontractors comply with international conventions on
human rights are also received.
Suppliers
A major share of the sales generated by Addtech companies comes from selling on products and solutions from
global and market‐leading suppliers. Addtech has a large number of suppliers worldwide and more than 70% of
the Group’s purchases are made from suppliers outside the Nordics in Europe, the US and Asia. Relationships
with our suppliers are often longstanding and involve close collaboration on how the supplier’s products can be
used in a variety of customer applications. Many suppliers have worked with Addtech subsidiaries for decades.
However, there is always a certain amount of supplier turnover, and Addtech is constantly on the hunt for new
partners and agency companies that can complement or boost our existing business. This close relationship
with our suppliers is highly valuable from both business and sustainability perspectives. At the same time,
however, it offers no guarantee against business ethics risks.
As parts of a technology trading group with operations in a large number of countries, business ethics risks
pose a constantly prevalent threat to the Group’s companies. Addtech’s goal in terms of linking the issue of
responsibility to our suppliers is clear. In 2010/2011, the Group’s Code of Conduct was updated and now
includes a section expressly describing the Group’s expectations as to how suppliers should act, vis‐à‐vis both
the environment and its employees. The Code is available on the Addtech website at www.addtech.com/csr.
The decision to aim higher in our work on sustainability thus also means that as of this year, we will deepen
relationships with our suppliers and take long‐term action to ensure that our suppliers live up to requirements
at an acceptable level in relation to their employees and the environment.
The good reputation of the Addtech Group and our companies is one of our strongest competitive assets.
Against that background, any infringements of Addtech policies on human rights and of the terms and
conditions for our employees would have a considerable detrimental impact on the trust of our stakeholders.
No incidents in connection with infringements of human rights were reported either in 2010/2011 or in
2009/2010.
Society
Addtech’s most important positive impact on society lies in our contribution to economic and social growth in
the form of jobs and taxpayers, as well as the Group’s own tax payments. Through our products, we also help,
for example, to bring efficiency improvements and to cut energy consumption.
In line with the Addtech philosophy of decentralised responsibility, no Group‐wide projects connected with
social commitment are conducted. Instead, such projects take place locally at the individual companies.
Examples of social commitment projects:
•

Partnerships with schools and institutes of higher education to offer degree projects.

•

Donations to charity organisations, children’s villages etc.
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•

Sponsorship for sports clubs and local initiatives.

•

Support to unemployed people to help them find jobs or training/education.

During the period, the Group was not ordered to pay any major fines as a result of offences in the form of
breaches of laws and regulations governing the provision or use of products and services.

The environment
Addtech conducts sales and distribution in more than 30 countries. The major share of the Group’s purchases
are made from suppliers outside the Nordics in Europe, the US and Asia, necessitating a large volume of
transport movements. The Group’s direct climate impact therefore largely arises when transporting goods from
suppliers and to customers. Some of the Group’s companies also conduct production involving the use of raw
materials, chemicals and fossil fuels. However, production represents only a limited proportion of the Group’s
operations.
The aggregated environmental impact of the products that our companies provide also includes production
operations at our suppliers and the way in which our customers use the products. As a result, we seek to take
the entire lifecycle of our operation into account in the improvement work that is continually carried out in the
Group.
Addtech’s major environmental issues may be summarised as follows:
•

Transport of goods and employees.

•

Use/consumption of energy, raw materials and chemicals.

•

Emissions and waste from production.

The Group’s emission‐related risks are associated in the main with emissions of carbon dioxide. Such emissions
are caused primarily through combustion of fossil fuels within the Group’s own operations, above all for
transport of goods and employees, but also indirectly through procurement of electricity generated by
combustion of fossil fuels.
During the year, the Group was not ordered to pay any major fines in connection with breaches of
environmental legislation. The same applied in the preceding year.
Energy consumption
During the year, the Group’s total energy consumption increased to 14.8 GWh (11.9 GWh). Of total energy
consumption, electricity accounts for 74% and district heating for 26%. The increase is attributable for the most
part to the year’s acquisitions. Of all energy supplied, 63% (60%) was generated from renewable sources, an
increase of 3 percentage points over the figure for the preceding year and in line with our ambition. Relative to
sales, the Group’s total energy consumption rose 3.2% over the period. One of Addtech’s overarching goals is
to reduce energy consumption over time relative to the Group’s sales and to focus on continuously increasing
the proportion of renewable‐source energy used in its operations. The following table, Energy consumption,
illustrates the trend of energy consumption at Addtech.
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Energy co nsumption ‐ electricity
y
11.0

12
2.0
9.4

10
0.0
GWh

8
8.0

3
7.3
6.0

6
6.0

09/10

3.3

4
4.0

3.7
3

10/11

2
2.0
0
0.0
es*
Reneewable source

Nonn‐renewable sources
s

Total

*Solar eneergy, wind power and hydropo
ower

En
nergy consu
umption ‐ district
d
heatting
3.8

4..0
2.6

GWh

3..0
2.0

2..0

1.5

1.8

09/10

1.1
1

10/11

1..0
0..0
Renewable sources*

Non‐‐renewable so
ources

Total

*Biofuel, waste heat, waaste (70% renew
wable)

Climate impact
Addtech’s impact on th
he climate principally compprises emissio
ons of carbon dioxide.
d
Combbustion of fosssil fuels
duces emission
ns of other greenhouse gasses, but Addte
ech has conclu
uded that emiissions of carb
bon
also prod
dioxide reepresent the biggest threatt from the Grooup’s operatio
ons.
In the calculation of caarbon dioxide emissions ari sing from elecctricity genera
ation, a calcullation has bee
en based
here 1 kWh is estimated to generate 0.1k
kg CO2. Howevver, given the
e Group’s
on Nordicc electricity geeneration, wh
relativelyy high percenttage of energyy from renewaable sources, our emission coefficient m
may reasonablyy be
expected
d to be lower. To enable the
e Group to moonitor the tren
nd of CO2 emiissions more eeffectively in the
t years
we have neverttheless chosen to apply thee standard forr Nordic electrricity generatiion in our calcculations.
ahead, w
In additio
on to emission
ns arising from
m the internal use of fossil fuels
f
and electricity, emissi ons of carbon
n dioxide
are also ggenerated by various
v
kinds of transport, including tran
nsport of materials and prooducts, as well as
employeee travel. Addtech reports emissions bothh for employe
ee transport an
nd carbon diooxide emission
ns from
transportt of materials and productss. The followinng table, CO2 emissions,
e
illu
ustrates the G
Group’s emissions of
carbon diioxide arising from transpo
ort of goods annd employeess, as well as from internal eenergy consum
mption.
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CCO2 emissio
ons
30%

26%

7,8828

8,000
10%

6,000
4,000
2,000

5,960
3%

‐9%
1,5
588 1,740

3,325
2,206
2

973 1,285

1,192 1,477

0

99%

20%
10%
0%
‐10%
‐20%

Change relative to sales

Tonnes of CO2

1
10,000

‐30%

09/10

10/11

% change
e

*Based on
n reported num
mber of kilometrres driven and tthe average em
mission of CO2/k
km from the Grroup’s vehicle fleet.
**Based o
on reports from
m transport provviders, plus ownn calculations with
w the aid of ecotransit.org.
e
***Based on Nordic electtricity generation, where 1 kW
Wh is estimated
d to generate 0.1 kg CO2.
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GRI Profile
The following list summarises references to the GRI indicators that Addtech has selected for reporting within
the scope of this sustainability report.

Standard Disclosures
1.
1.1
2.
2.1
2.2
2.3
2.4
2.5
2.6
2.7
2.8
2.9
2.10
3.
3.1
3.3
3.4

3.5
3.6
3.7
3.8
3.10

3.12
4.
4.1
4.2
4.3

4.4

4.14
4.15
AR
SR

Strategi & Analys
Statement from CEO about vision and strategy.
Organisational Profile.
Name of the organisation.
Primary brands, products, and/or services.
Operational structure of the organisation.
Location of organisation's headquarters.
Countries where organisation operates.
Nature of ownership and legal form.
Markets served.
Scale of the reporting organisation.
Significant changes during the reporting period.
Awards received in the reporting period.
Report Parameters
Report Profile
Reporting period.
Reporting cycle.
Contact points for questions regarding the report or its
contents.
Report Content and Boundaries.
Process for defining report content.
Boundaries of the report.
Specific limitations on the scope or boundary of the
report.
Basis for reporting on subsidiaries and outsourced
operations.
Effect of any re‐statements of information provided in
earlier reports, and the reasons for such re‐statement.
Table of Contents according to GRI
Table identifying the location of the Standard
Disclosures in the report.
Governance, Commitments, and Engagement
Governance
Governance structure of the organisation.
Indication of whether the Chair of the highest
governance body (Board) is also an executive officer.

Report

Page

Labor Practices and Decent Work Performance Indicators

AR
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AR
AR
AR
AR
AR
AR
AR
AR
AR
AR

51
3
8
51
7
18, 56‐57
7
1
9
‐

LA1
LA2
LA7

AR
AR
AR

51

AR
AR

9
9

AR

9

AR

9

AR

9

AR
AR
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AR

20‐25, 54‐55

AR

54‐55

LA12

LA13
LA14

Economic Performance Indicators
Economic Performance
EC1
Economic value generated and distributed.
EC4

54‐55

Financial assistance received from public sector.

Environmental Performance Indicators
Energy
EN4
Indirect energy consumption by primary source.
Compliance
EN28 Compliance with environmental laws and regulations.

Emissions, Effluence and Waste
Environmental impacts of transporting products and
EN29 other goods and transporting members of the
workforce.
Social Performance Indicators
Corruption
SO4

Information on whether the CEO is part of the highest
AR
governance body.
Mechanisms for shareholders and employees to provide
recommendations or direction to the highest
AR
governance body or Company management.
Stakeholder Communication
Stakeholder groups engaged by the organisation.
Basis for identification and selection of stakeholders
with whom to engage.
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LA10

Employees ‐ Employment
Total workforce.
Rate of employee turnover.
Rates of injury and occupational diseases.
Employees ‐ Training and Education
Average hours of training.
Percentage of employees receiving regular performance
and career development reviews.
Diversity and equal opportunity
Composition of governance bodies based on indicators
of diversity.
Ratio of basic salary of men to women.

Actions taken in response to incidents of corruption.
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SR
SR
SR

4
4
6

SR

6

SR

5

AR
SR
SR

16, 54‐55
4
5

SR

3

SR

3

SR

8‐9

SR

8

SR

9

SR

6

SR
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Product Responsibility Performance Indicators
Compliance
PR9

Compliance with laws and regulations concerning the
provision and use of products and services.

60

AR
AR

9

AR

9
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